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Organizations designing packaging or marketing material face the 

daunting challenge of generating and approving copy, and then 

integrating it into graphical file formats. This process involves many 

individuals from diverse departments within different companies. It is 

prone to error, and requires a great deal of rework and quality

assurance.  Ubelix streamlines this process to dramatically reduce 

rework and errors by enabling revolutionary copy management, 

resulting in faster time to market and reduced costs.

In the typical work process, copy is managed in files like word

documents, excel spreadsheets, and PDF files. These files are designed

to be easily handled by all the humans involved in the review process,

but they are ill-adapted to the final steps in the design work. Ubelix’s new 

model centers copy management on copy. The copy is not managed by 

file but by atomic copy elements within a database. This enables the 

automation of many tasks, and therefore speeds the process while also 

eliminating many of the error-prone human activities. 

“We sent the files to the printer and “We sent the files to the printer and 

had 100,000 boxes made before had 100,000 boxes made before 

we found out the last ingredient in we found out the last ingredient in 

the ingredient list was not visible. the ingredient list was not visible. 

Somehow a last minute update Somehow a last minute update 

resulted in a quick cut and paste resulted in a quick cut and paste 

from an email to Illustrator, and the from an email to Illustrator, and the 

text box in Illustrator  was smaller text box in Illustrator  was smaller 

than the text it contained.”than the text it contained.”

“The client told us they had “The client told us they had 

misspelled Amonium Lauryl Sulfate. misspelled Amonium Lauryl Sulfate. 

The problem is we did not know The problem is we did not know 

what labels included the typo so what labels included the typo so 

we had to go through all their we had to go through all their 

labels, in excess of 1500, to labels, in excess of 1500, to 

check which ones were wrong,check which ones were wrong,

and change them.”and change them.”

Does this sound familiar?
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Ubelix Features

￭ Central repository of reusable brand copy accessible remotely

    and in real time 

￭ Automated art/copy repository synchronization

￭ Automated quality control

￭ Automatic tracking of copy usage

￭ Smart generation of translation placeholders to speed design

￭ Enables in-art piece identification of copy by type and by language

￭ Enables on-screen quality assurance  (versus printing of art piece)

￭ Automatic generation of copy sheets

￭ Seamlessly integrated with the designers’ existing software tool

￭ Management of multilingual copy

￭ Unicode support (Chinese, Arabic, Hebrew, etc..)

￭ Provides data security through logins and encryption

￭ Provides a taxonomy to represent and store copy

￭ Open architecture  

Flavor specific copy will be present only on 
packages of a same flavor and managed across 
these labels.

Product LineProduct Line

FLAVOR

Size specific copy will be present only on 
packages of a same size and managed across 
all these labels.

For example, to change a Flavor name from 
“Strawberry” to “Wild Strawberry” the user 
would  update the one piece of copy in the 
Ubelix Brand Copy Repository and this one 
simple change would automatically take effect in 
all the artwork files for the labels of this flavor.

Ubelix enables the rationalization of brand copy 
management. Copy common to all SKUs in the 
model here will be present on all labels and 
automatically managed on all labels across
the brand live.
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“We had a quality incident and 

the client wanted to do a postmor-

tem. We spent one full week 

putting together all the change 

history on the project. We had to 

collect all the emails, phone logs, 

and meeting notes, including 

napkins, on the project for 

the last 4 months.”

“We spend 1 hour + generating 

copy sheets for the client. We have 

to manually go through our 

Illustrator file and cut and past the 

content into Microsoft Word. We 

then have to label each of the 

pieces of text according to its 

language and its content. Our 

copy sheets are rarely perfect.”

MANAGING BRAND COPY

Does this sound familiar?


